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Social media is a core element of our growth strategy 

• Engage and have conversations with people where they are 

• Adapt your approach to the medium/platform 

• Analyze your audience/intended audience to determine areas of focus 

• Incorporate social sharing and conversation tools into your own content 



Does social media drive traffic?  

• Facebook fans up from 30K to 100K in one year; referrals up 455% 

• Twitter followers up from 20K to 250K in one year; referrals up 158% 

 



We embed social media into our journalism  

• Example: #RateTheRedskins 

• Daily callouts for feedback on an article or issue 



Network News is a popular tool 

• Added Twitter feeds to every article this summer 

• Added most popular social content by section  

• 196K people have opted in to SHARE their info with Network News 

• Millions have interacted with the tool 

 

 

 

 



iPad App Live Topics are social, aggregated content 



We have started global Twitter Trends 

• #wherewereyou became GLOBAL Twitter Trend after we started it on BlogPost 



Twitter Promoted Trend 

#Election 



Promoted Trends on Twitter 

Worked with Twitter to select trend name with the 

most potential—selected #Election 



Goals and Outcomes 

Goals: 

• Build awareness of The Washington Post brand around the election 

• Drive conversations about the midterm elections 

• Increase referrals to The Washington Post election coverage 

 

Campaign Results: 

• 2x average follows during trend 

• 2x average account mentions 

• 2.5x average referrals to The Washington Post 

 



Impressions built as results came in 



Press coverage 

Atlantic:  “I think [Katharine 

Zaleski] should be [happy], even 

if buying a Twitter promoted 

trend didn't crash the Washington 

Post servers. It shows that the 

Post is willing to take social 

media seriously as the means by 

which news is transmitted now.”  

Nieman Lab: “This is an 

intriguing and aggressive move 

for a news organization and it'll 

certainly be interesting to see if 

they can take advantage of the 

increased election conversation on 

Twitter to drive traffic.” 

Read/Write Web: “Twitter just 
announced its plans for election day as well, 
though they appear focused more on 
working with other more established media 
outlets than on producing original content 
and calls to action. That's typical of Twitter, 
compared to Facebook. CNN will be 
performing bulk analysis of sentiment across 
Tweets, but perhaps most interesting is 
the Washington Post's plan.” 

Poynter Online: “By being the only news 

organization using Twitter this way, the 

Post could rise above the din of election-

related conversation and draw more 

traffic to its website.” 



Quality is important 

• From The Bivings Report: 

 “The Post ranks 3rd in number of Facebook fans within the top 100 US 

newspapers, but its particularly effective form of audience engagement is 

what ranks it at the top of our list. It averages 41 likes and 55 comments 

for every post on its fan page wall, and maintains a very high fan-to-

circulation ratio. The Post also features two custom tabs and its editors 

periodically use HootSuite to schedule posts and ensure a consistent 

stream of information to its readers.”  
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