
World‟s most efficient provider of quality content 

solutions 
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Who, How, What 

• Who  

– World‟s most efficient provider of quality content solutions 

 

• How 

– Leveraging the world‟s largest editorial community that has been 

filtered through Helium‟s unique crowd sourcing quality rating engine 

 

• What 

– Publishing solutions to enable companies to easily expand their 

content offerings  

– Lowest cost publisher of high quality content 
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About Helium 

Home to the world‟s largest editorial community with thousands of writers who share their 

expert knowledge, insight and point of view on virtually any topic. 

 

Launched in October 2006, Helium has: 

– Over 160,000 writers who have created 1.8 million articles in the past 3 years 

 

– First-hand medical advice from doctors, cooking insights from gourmet chefs, 

parenting tips from at-home parents and psychologists and more all in one place. 

 

Helium truly differentiates by providing: 

– Quality content from talented, credentialed writers.  
 

– Every article at Helium is rated for quality by its community of writers.  
 

– The Helium rating engine ensures that the best articles rise to the top 
 

– A vehicle to encourage and facilitate community engagement 

RR Donnelley is Helium‟s largest Strategic Investor 
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The Vision: A New Publishing Model 

eBay Amazon 

About.com 

Centrally Managed Community Managed 

One to Many Many-to-Many 

Lowest cost producer of high quality content online 

Learn What You Need.  
Share What You Know. 
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         How: Helium Rating System – Fair and Trusted 

• Peer Review, Relative Ranking and Non Directed 
Rating 

– Many writers submit competitive articles on a specific topic 

– Writers (peers) rate Article A vs. Article B 

– Writers can‟t rate their own content 

– Rating system selects who rates what items 

The first true meritocracy in the publishing industry 

Article A Article B 
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         Result: Competition drives quality 

• Best articles rise to the top 
• Readers find the best information on infinite subjects 

• Content continues to improve as new articles are submitted 

• Top articles receive increased SEO as a result of multiple articles 

existing 
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Unique Benefit: Writers Build Their Reputation 

• Rating system identifies the best writers 

• Writers build their portfolio and reputation 

• Writers can earn social currency within the 
community 

• Professionals can apply for certification 

Helium is a vetting engine of writers 
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Outcome: Helium Writing Community 

Over 160,000 writers sorted by quality  
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Helium Publishing: Superior Economics for an 

online world 

1.3 million articles across 225,000 subjects and 27 channels, created by 

160,000 members, visited by 11.5 million UMV 



10 

What is Social Media 

• Social Networking 
– Facebook 

– LinkedIn 

• Social News 
– Reddit 

– Stumbleupon 

• Social Bookmarking 
– Delicious 

• Content Sharing Platforms 
– YouTube 

– Flickr 

• Personal Publishing 
– Twitter 

– Blogs 

Non-traditional creation and distribution of information 



11 

Leveraging Social Media: Engage your community 

Open question to our 

Helium Facebook group: 

Do you have any writing-

related New Year‟s 

resolutions 

Helium has over 4,000 

Facebook fans 
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Leveraging Social Media: Be responsive 
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Leveraging Social Media: Become a thought leader 

Helium Blog: 

Consistently share interesting information to your target audience.  

• We write tons of blog posts informing Internet freelance writers how to 
harness the power of social media. 

• We receiving traffic from more than just current Helium members, When 
people search “AP writing style tips” or “tips on using Twitter for freelance 
writing,” our blog comes up with some powerful advice.  

• We offer readers the opportunity to follow us on Twitter and find out more 
about writing for Helium.  

  

Example blog posts: 
– Twitter Tips: Find our tips on Twitter in one spot 

– Twitter Tips: How to choose the right username that reflects your brand 

– Twitter Tips: How to annoy your followers and ruin your reputation on Twitter 

– Twitter Tips: Which URL shortener is better for promoting articles on Twitter? 

– Twitter Tips: Optimize your tweets with hashtags 

– 4 tips every freelance writer should consider before joining Twitter 

– Twitter Tips: „How to win friends and influence people‟ on Twitter 

– 5 reasons every freelance writer should invest time in Twitter 

 

http://heliumblog.wordpress.com/2010/11/17/twitter-tips-find-our-tips-on-twitter-in-one-spot/
http://heliumblog.wordpress.com/2010/11/17/twitter-tips-find-our-tips-on-twitter-in-one-spot/
http://heliumblog.wordpress.com/2010/11/17/twitter-tips-find-our-tips-on-twitter-in-one-spot/
http://heliumblog.wordpress.com/2010/11/02/twitter-tips-choosing-the-right-username/
http://heliumblog.wordpress.com/2010/11/02/twitter-tips-choosing-the-right-username/
http://heliumblog.wordpress.com/2010/11/02/twitter-tips-choosing-the-right-username/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/26/twitter-tips-which-url-shortener-is-best-when-promoting-articles-on-twitter/
http://heliumblog.wordpress.com/2010/10/14/optimize-your-tweets-with-hashtags/
http://heliumblog.wordpress.com/2010/10/14/optimize-your-tweets-with-hashtags/
http://heliumblog.wordpress.com/2010/10/14/optimize-your-tweets-with-hashtags/
http://heliumblog.wordpress.com/2010/11/22/4-tips-every-freelance-writer-should-consider-before-joining-twitter/
http://heliumblog.wordpress.com/2010/11/22/4-tips-every-freelance-writer-should-consider-before-joining-twitter/
http://heliumblog.wordpress.com/2010/11/22/4-tips-every-freelance-writer-should-consider-before-joining-twitter/
http://heliumblog.wordpress.com/2010/11/30/twitter-tips-how-to-win-friends-and-influence-people-on-twitter/
http://heliumblog.wordpress.com/2010/11/30/twitter-tips-how-to-win-friends-and-influence-people-on-twitter/
http://heliumblog.wordpress.com/2010/11/30/twitter-tips-how-to-win-friends-and-influence-people-on-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/


14 

Leveraging Social Media: Quality content will get 

shared 

Case Study: 

  

• Twitter Tips: How to annoy your followers and ruin your 

reputation on Twitter  has garnered a lot of publicity for 

Helium as a thought-leader in the Internet writing realm. The 

blog was picked up by “TweetSmarter” and eventually picked 

up by PRDaily.com and made it to the front page titled “Top 

stories from around the web.”  

 

• The story was found with the likes of NYtimes, Politico and 

Forbes.  

  

 

http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/
http://heliumblog.wordpress.com/2010/10/28/twitter-tips-how-to-annoy-your-followers-and-ruin-your-reputation/


15 

Leveraging Social Media: Work with others 

Through our blog we wrote a post called: 5 reasons every freelance writer 

should invest time in Twitter 

We reached out to a Twitter account, TweetSmarter, that has just 

below 230,000 followers and asked them to retweet it if they liked it. 

Which they did and our views to our blog skyrocketed. Another 20 

people also retweeted it increasing our visibility. 

http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
http://heliumblog.wordpress.com/2010/12/22/5-reasons-every-freelance-writer-should-invest-time-in-twitter/
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Leveraging Social Media: Make it easy for people to 

share interesting content 

Over 47,000 „Likes‟. This article was viewed by over 400,000 people in 7 days. More 

than 10% of the readers „Liked‟ the article.  
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Leveraging Social Media: Social Tagging 

• Using Reddit, Peter Johns a Helium writer was able to 

promote one of his articles to over 600,000 readers.  

When I first came to Helium about two years ago, I was thrilled at the 

prospect of being able to write about anything and actually make some 

money at it. I did just that, I submitted articles on and off and made a 

little extra money. Then on December 14, 2008 one of my articles went 

viral. By some estimates it was viewed by over 600,000 people and I 

made $1,246.00 in twenty four hours 
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Using Facebook ‘Like’ to promote content 

Over 47,000 

people „Liked‟ 

this article.  

This article was viewed by over 400,000 people in 7 days. More than 10% of the 

readers „Liked‟ the article.  
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Tools are changing: The Principal is the same 

• People will share quality content 

• Customers continue to voice their opinion 

• Customer service and one to one communication makes a 

difference 

• Value is created by doing the right things 

 

Social Media tools are shifting power to the consumer, but consumer 

needs remain very consistent.  


